By Sandra G. Boodman 
Washiuston Post Srafft Writer 
The Central Intelligence Agency 
has come out of the cold and into the 
warn glow of Madison Avenue prose. 
In strixingly unspooklike language 
the agency, whose 30-year history has 
been cloaked in secrecy, has begun ad- 
vertising campaigns in 12 major news- 
papers, seeking people who want a 
“spirit of adventure” and can make. 
“on-the-spot decisions.” 


It’s the CIA’s first venture into dis-. - 


play advertising and the ads, which - 
began running last weekend, come 
complete with the agency’s own slo-. 
gan: “It’s time for us to know more 
about each other.” 

Its image battered by recent disclo- 
sures of illicit activities by agency op- 
eratives, the CLA placed the ads in 
hopes of getting more candidates for . 
its entry-level spy positions. The ads, 
without mentioning the word “spy” or 
“agent” play on the mystique of over- 
seas assignments and international in- 
trigue. : Pe 
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necruiing Comes t 


We're looking for 
you Special men and-women 
‘who still have — 


There aren’t many of you. One ina thousand, -.- 
Maybe. You'rea bright, self-reliant, seif- | - 

._. Motivated person-we need to help us gather infor» 
maton and put togsiner a meaningtu picture of 
what's happening in the world. Ona of anelita - - 
“corns of men and women. - 

You can rely on your wits, your initiative, and 
your'shills. And, in retin, enjoy recognition, po- 
“sitons of responsibility, life in foreign places, plus 
knowing that you belong tag small, very special 
group of people doirig.a vital, meaningtul ob in 
tha foce ot challenges and possible hardship. 
rod You'd gain valuable experience because tne 

_ Oppoctunitywe offer would give you tne chance to 
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“In these times of meaningless jobs, 
here’s a career where you can make a 
difference,” said an agency advertise 
ment that appeared recently in the 
Philadelphia Inquirer and The Arkan- 
sas Gazette. 


“You can rely on your wits... and 
... belong to.a small, very. special 
group of people doing a vital, mean- 
ingful job in the face of challenges 
and possible hardship,” said another 
ad in last Sunday’s Washington Post ~ 


Similar ads, all designed by a Man-~ 


hattan advertising agency, have ap- 
peared in The New York Times, The 
Boston Globe, The Atlanta Consti- 
tuition, the Los Angeles Times and The 
Washington Star, a CIA spokesman 
said. : : 

“The response has been really ‘re- 
markable,” said Mike Russell, an exec- 
utive at Gaynor and Ducas, the firm 
that designed the ads. According. to 
Russell, his firm, CIA field offices and 
newspaper advertising: departments 
have been deluged with thousands of 
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| If you want to be 


. intemational affairs, 
~~ we have a job for you. 


routine, to acquira val 


calls and resumes as a result of the: 
campaizn, 

The positions that the ads mention: 
pay $14,414 to $19,263 per vear. : 

Until recently the CIA only placed: 
small, low key ads in newspapers and: 
college publications. Russell said, a: 
new campaign, the advertising execu-; 
tive said the CIA is trying to dispel} 
a “certain tarnished James Bond im- 
age” a perception of a “CIA person as 
someone with a wig and a mask and 
a silent gun.” - 

“T think a lot of people thought the 
CIA gets its people by cloning them or 
[snatching] them otf dark streets cor- 
ners or something,” said Russell. But 
the agency has to reeruit candidates 
“like any other agency or corporation,” 
said James Smith, the CIA chief dep- 
uty recruiter. - ak; 


Despite a “new openness,” CIA offi- 
cials declined to reveal which ads 
drew the greatest response or the 
background of any applicants, “That 
would not be in the CIA’s best inter- 
est,” Smith said. --. -- 2°: 


on ihe.inside of 


_- Its nota'job for everybody. I's fora few very spe= 
__ cial men and women who hove tha specichlol- =e 
ents Gad skills, intelligence, self-relicnce, and | 
- Salf-motivation to work in challenging situations, 4 
. withstand herdshio, moke on-ihe-soot dacisions, 34 
~ Ws a s0b as one of those very specral people who ze 
ore informotion-gathering specialists for the 2 
Central intettigence Agency, ‘s, a 
The rewards match the challenge. Good poy 
and benefits, of course. Plus secunty. But, most re 
important, pasitions of responsibility, the abiltly to 
ta 


ascape from the 


uSe your talents to ihair fullest, to 
ft lus ihe 


QI 


ed 
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